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Group total

Unaudited pro forma H1 H1 %

£m 2023 2022 Change

Average monthly actives (000s) 1,760    1,647    +7%

Sportsbook stakes 2,815.3 3,181.0 -11%

Sportsbook net revenue margin 12.4% 10.7% 1.8ppt

Betting revenue 349.7     339.2     +3%

Gaming revenue 531.9     604.1     -12%

Total revenue 881.6     943.3     -7%

Cost of sales (291.6)   (301.5)   -3%

Gross profit 590.0     641.8     -8%

Gross profit margin 66.9% 68.0% -1.1ppt

Marketing expenses (138.2)   (178.0)   -22%

Contribution 451.8     463.9     -3%

Contribution margin 51.3% 49.2% 2.1ppt

Other operating expenses (278.9)   (295.3)   -6%

Corporate (17.3)      (26.1)      -34%

Adjusted EBITDA 155.6     142.5     +9%

Adjusted EBITDA margin 17.7% 15.1% 2.6ppt
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UK&I

Unaudited pro forma H1 H1 % H1 H1 %

£m 2023 2022 Change 2023 2022 Change

Average monthly actives (000s) 1,223    1,114    +10%

Sportsbook stakes 1,384.9 1,632.4 -15% 846.0     841.7     +1%

Sportsbook net revenue margin 9.8% 8.6% 1.3ppt 19.3% 18.0% 1.2ppt

Betting revenue 136.2     139.7     -2% 163.2     151.9     +7%

Gaming revenue 199.7     231.2     -14% 116.2     111.7     +4%

Total revenue 335.9     370.8     -9% 279.4     263.5     +6%

Cost of sales (128.2)   (135.3)   -5% (60.2)      (55.6)      +8%

Gross profit 207.7     235.6     -12% 219.2     208.0     +5%

Gross profit margin 61.8% 63.5% -1.7ppt 78.5% 78.9% -0.5ppt

Marketing expenses (83.0)      (111.7)   -26% (3.1)        (3.0)        +3%

Contribution 124.7     123.9     +1% 216.1     204.9     +5%

Contribution margin 37.1% 33.4% 3.7ppt 77.3% 77.8% -0.4ppt

Other operating expenses (65.7)      (75.4)      -13% (155.3)   (155.3)   -0%

Adjusted EBITDA 59.0       48.5       +22% 60.8       49.6       +23%

Adjusted EBITDA margin 17.6% 13.1% 4.5ppt 21.8% 18.8% 2.9ppt

Online Retail
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International

Unaudited pro forma H1 H1 %

£m 2023 2022 Change

Average monthly actives (000s) 536        533        +1%

Sportsbook stakes 584.4     706.9     -17%

Sportsbook net revenue margin 8.6% 6.7% 1.9ppt

Betting revenue 50.4       47.6       +6%

Gaming revenue 215.9     261.3     -17%

Total revenue 266.3     308.9     -14%

Cost of sales (103.2)   (110.6)   -7%

Gross profit 163.1     198.3     -18%

Gross profit margin 61.3% 64.2% -2.9ppt

Marketing expenses (52.1)      (63.3)      -18%

Contribution 111.0     135.0     -18%

Contribution margin 41.7% 43.7% -2.0ppt

Other operating expenses (57.9)      (64.6)      -10%

Adjusted EBITDA 53.2       70.5       -25%

Adjusted EBITDA margin 20.0% 22.8% -2.8ppt
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